YOUNG PEOPLE SHOULDN'T HAVE TO NAVIGATE DIGITAL LIFE ALONE,
NEITHER SHOULD THE ADULTS WHO GARE FOR THEM
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When | reflect on my own teenage years navigating
airbrushed magazines, | realize how much harder it is for
today's youth facing generative Al and algorithmic feeds. We
often hope that because kids know filters exist, they are
emotionally protected from the harmful influence on their
body image. However, social comparison happens in the
feeling of the encounter, not in the intellectual analysis
afterward. As adults, our job is to foster media literacy,
support youth agency, and offer a steady, corrective lens that
steers them away from the funhouse-mirror effect of social
media feeds. Equally important, we must hold space for their
feelings and ensure screens do not become the primary
foundation of their identity.

3 QUESTIONS TO ASK ABOUT 3 QUESTIONS TO SUPPORT
MEDIR & BODY IMAGE MEDIA LITERACY

3 ONLINE MEDIA TRENDS &
PRACTICES
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	KNOWING AN IMAGE IS FAKE ISN’T ENOUGH
	Research shows that knowing an image is filtered or AI-generated doesn't stop teens from comparing themselves to it. Because adolescents construct their identities partially from media, they internalize algorithmic beauty standards that are biased toward thinness, whiteness, and sameness. While adults measure synthetic images against an established sense of self, teens are still building that frame of reference, folding artificial and unrealistic ideals into who they are becoming. Critical media literacy can help youth reclaim some agency.
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